
NEW       PRODUCT
CASE STUDY  |  GÖSSER HELLES,
BRAU UNION ÖSTERREICH AG

The right design for a new 
beer style.
For many beer lovers, Gösser is the epitome of Austrian 
beer. Old recipes and traditional varieties – the Gösser 
brand guarantees the highest quality, pure nature and 
living tradition.

And of course, there are always innovative varieties, such 
as the Gösser Helles, with which a new Gösser beer 
segment called “Session Lager” was launched onto the 
Austrian beer market.



919343

Materialnumber: 919343

Gösser Hell - Kronenkorken TwistOff - a - V2 P I C H L E R &  G A T T R I N G E R

Base Material TFS

Pantone 9064 C

Pantone 2465 C

OUR TASK

Fresh design for the 
first Gösser “Session 
Lager” on the 
Austrian beer market.

NOVELTY

Unique Design. Front to back label. Simulation of secondary packaging. Crown caps design.

Alkohol & Gesundheit:

Gösser Info-Service: 0810-206 9791
Gösser Brauerei, A-8700 Leoben

www.goesser.at

919345

Heimische Rohsto�e sowie ein 
neues Brauverfahren ergeben ein 
besonders sü�ges Biererlebnis

VOLLBIER • Alkohol 4,4% vol
Zutaten: Wasser, Gerstenmalz,

Hopfen, Hopfenextrakt. Kein Pfand.
Verantwortungsvoll genießen!

DER FRISCHE BIERGENUSS: 

Vor Wärme und Licht 
geschützt lagern. 
Mindestens haltbar bis Ende:

℮
 0

, 3
3 

L

Energie 175 kJ/42 kcal
Fett 0 g
davon gesättigte
Fettsäuren 0 g
Kohlenhydrate 3,8 g
davon Zucker 0 g
Eiweiß 0 g
Salz <0,01 g

NÄHRWERTE JE 100 ml

These days when it comes to beer, in the 
consumers’ opinion is, that drinks should be a 
little bit lighter and less alcoholic. In line with this 
Gösser Helles was launched.
The desire of the connoisseurs for less alcohol is 
met with an alcohol content of only 4,4 % vol., the 
new variety is slightly dry and easy to drink, an 

everyday beer type in the best sense of the word.
Our client wanted a design that conveys fresh 
lightness and high-quality naturalness, clearly 
standing out from the existing range.
Light background colours and fresh, vivid green 
that was combined with elegant gold, meet this 
requirement.



EXTENSIONTHE IMPLEMENTATION

Fresh and harsh 
naturalness vividly 
designed.

KEY FACTS

•	 Brand and packaging design

•	 Jaunty lettering

•	 Freshness and naturalness

•	 Exposed from the existing range

CLIENT

Brau Union Österreich AG
Due to the very light primer, the Helles 
was singled out from the existing Gösser 
range, which has usually a background in 
rather strong colours. 
The light cream tone in the background 
combined with strong nuances of green 

reflects the naturalness and origin of 
Austria’s brewery Göss. There the Gösser 
Helles is brewed from local raw materials 
and is CO2 neutral. 

Gösser Info-Service: 0810-206 9791 Gösser Brauerei, A-8700 Leoben

Energie 175 kJ / 42 kcal
Fett 0 g
davon gesättigte 
Fettsäuren 0 g
Kohlenhydrate 3,8 g
davon Zucker 0 g
Eiweiß 0 g
Salz <0,01g

NÄHRWERTE JE 100 ml

E I N W E G F L A S C H E N

Alkohol & Gesundheit:

VOLLBIER
ALKOHOL 4,4 % VOL

Zutaten: 
Wasser, Gerstenmalz, Hopfen,

Hopfenextrakt.

Vor Wärme und Licht geschützt lagern. 
Mindestens haltbar bis Ende:

Inhalt:
12 x ℮ 0,33 L

Verantwortungsvoll genießen!  www.goesser.at
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GÖSSER Hell - 12 x 0,33 l Flaschentray - a - V7

∎ PMS 9064



Focus and passion on brand and packaging design.

Let‘s get in touch!

More than 40 years ago, Karl Pichler and Rudolf 
Gattringer started their company driven by pas-
sion and visionary creative power. Today Pichler 
& Gattringer ranks among the most experienced 
experts in the field of packaging design. 

Pichler & Gattringer is specialised in brand and packa-
ging design on the food and beverages sector in the 
markets of Western, Central and Eastern Europe. The 
passion of the first hour still fuels the creative working 
process of our team of consultants and designers 

that accompanies the entire process. From strategy 
right through to the perfect production implementa-
tion. Our experience is at heart of what we do and we 
are passionate about everything we create. So how 
do we bring your ideas to life? We solve our client’s 
problems, tasks and briefings with an intelligent 
strategy and the best possible and most promising 
design. We treat every project with the same dedica-
tion and we go above and beyond for our clients. This 
does not mean that we want to twist or change your 
brand, we want to make it an iconic brand. We fine-

tune our creations down to the smallest detail, never 
compromising quality. That’s how we create products 
that win on the shelf. And that’s what we are proud 
of. Because we believe in the great power of strategic 
design helping brands grow. To put it in a nutshell: 
intelligent design equals marketplace success.

Daniel Frixeder
Managing Partner, Pichler & Gattringer

WE EXIST 
TO DESIGN 
WINNERS
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